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I'TC to acquire
spices major
Sunrise Foods

Udit.Mukherjee
@timesgroup.com

Kolkata: FMCG-to-hospitality-
:o-tobacco major ITC has ente-
~ed into a share purchase agree-
mnent toacquire100% of theequ-
ty capital of Sunrise Foods, a
company primarily engaged in
‘he business of spices underthe
rademark ‘Sunrise’. Sunrise
aas a turnover of around Rs 600
crore and a paid-up equity of
s4crore.

The city-based Sunrise is a
market leader in eastern India
1 the fast-growing spices cate-
sory with abrandlegacy of over
70 years.

Founded by the Sharma fa-
mily, Sunrise has manufactu-
-ing facilities across India, in-
“ludingfactories in Kolkata, Ag-
-a, Jaipur; Bikaner, Sumerpur
and Erode. “Going by the mar-
zet value of the brand, the deal
ould be worth Rs 300-400 cro-
-e,” an analystsaid.

Sunrise Foods, however, has
10t disclosed the deal value and
said it has an ebitda (earnings
sefore interest, taxes, deprecia-
-ionand amortisation)of Rs105-
10 crore. Generally, the valua-
-ion comes to three-four times of
sbitda. Sunrise Foods MD May-
ik Bharadwaj, a third-genera-
“ion member of the family; said
‘he company is exiting because
‘hey wanted to bring in profes-
sionalism, which ITC can do. It
is alsolearnt that J M Financial
was the banker and Khaitan &
Zowasthelegal adviserfor Sun-
-ise Foods for the deal.

The spice giant in eastern
ndia hasmade inroads into the
est of the country, along with
3angladesh and Nepal. “The
company is poised to engage in
Jucrative business opportuniti-
es in countries such as Japan,
France, Germany, Thailand,
Malaysia, Singapore, the US,
the UK and west Asia,” a source
close to the company added.

FMCG BOOST

Deal size |¥300-400cr
Sunrise turnover | T600 cr
Biz EBIDTA [T105-110 cr
SFPL founder | Sharma family
Brand age | 70 yrs

Biz bastion | Eastern India

New domain | Rest of India,
Bangladesh and Nepal

No. of mfg units | Six
ITC spice brand | Aashirvaad

ITC’s Aashirvaad range of
spices is already a market lea-
der in Telangana and Andhra
Pradeshand thecompany isone
of country’s leading producers
and exporters of high-quality
food.

“The proposed acquisition
will augment the company’s
product portfolio and is aligned
to ITC’s aspiration to signifi-
cantly scale up its spices busi-
ness and expand its footprint
across the country,” the compa-
ny added.

Commenting on acquisi-
tion, ITC has said that the deep
consumer connect and distribu-
tion strength of SFPL in the fo-
cus markets, together with sy-
nergies arising out of the sour-
cing and supply chain capabili-
ties of the company’s agri
business and its pan-India dis-
tribution network, will provide
significant value creation op-
portunities forthe company:

“The proposed transaction
is also in line with ITC’s philo-
sophy of enhancing the compe-
titiveness of agri value chains
in India while making a mea-
ningful contribution to enhan-
cing farmer incomes. Finalisa-
tion of the SPA along with rela-
ted processes was completed du-
ring lockdown conditions,
reflecting the company’s agility
and resilience in dealing with
thenew normal,” it added.



